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Designing for services — a
vocabulary

Part of the intention of this research project was to pay atten-
tion to language, or rather languages - those of the different
communities of practice and interest involved in D4S which
included service designers, science and technology entre-
preneurs offering services, and academics studying services
and service innovation coming from a range of disciplines.
The vocabulary list presented here might be thought of as a
sketch for a future piece of work that explores what meanings
different kinds of practitioner and academic attribute to these
words. Boland and Collopy (2004) have drawn attention to
the role of vocabularies in mediating between the disciplines
of design and management and have provided definitions of
some key terms. Elsewhere, a number of service design glos-
saries exist on the web, drawing primarily on practitioners’
work. In this list we can appreciate the items that appeared
and had relevance in the multidisciplinary community that
was involved in designing for services.
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Designing for Services is supported by the Arts and
Humanities Research Council (AHRC). The AHRC
funds research in the arts and humanities, from
archaeology and English literature to design and
dance. AHRC Research Centres provide a focus for col-
laborative research in areas of strategic importance.
For further information on the AHRC, please see
www.ahrc.ac.uk
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